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Questions # 1:

Casey Toys, a toy company, deliberately prints a high price label on its products so that stores
can sell its products at seemingly huge discounts. Casey is violating the ethical norm of
in the AMA Statement of Ethics.

Options:

O A.

manufacturing easily consumable products

O B.

fostering trust in the marketing system

O C.

doing no harm

O D.

creating products with no fine print

O E.

erring on the side of excess information

Answer

B

Questions # 2:

SciFun.com and NatuRun.com are two websites that publish articles related to science and
technology. The webpages on these sites often link to each other's websites, particularly when
an article from one website is reproduced on the other. An original article about black holes,
from SciFun, is reproduced as is on NatuRun with the original 20 images. The article receives
7,000 pageviews and generates 147,000 hits. 15% of the pageviews result in users clicking
the link to the original article on SciFun. What is the number of hits generated on the original
article due to NatuRun?
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Options:
O A.
7,000

O B.
1,050

O C.
147,000
O D.
22,050
O E.

20

Answer

D

Questions # 3:

EightBuy.com is an online retail store that offers a special discount on every eighth item that a
customer purchases from the store. The website has over 100 pages and the home page of
the website is the most viewed page, at 1 million views per day. If EightBuy.com attracts
400,000 unique visitors per day, what is the number of impressions of its home page?
Options:

O A.

100

O B.

400,000

O C.

1 million

Page 3 of 22



O D.

1.4 million

O E.

3.2 million
Answer
C

Questions # 4:

Which of the following aspects is directly responsible for determining the zone of tolerance of
customers?

Options:

O A.

The brand awareness of a product

O B.

The breadth of the product mix

O C.

The importance of each service quality dimension
O D.

The complexity of the product or service

O E.

The type of labeling used

Answer

Questions # 5:
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The psychographic variable that includes people’s psychographic makeup, are the way they
liveis
Options:

O A.

motive

O B.

social class
O C.
self-values
O D.
self-concept
O E.

lifestyle

Answer

E

Questions # 6:

CL Corp. buys stationery supplies from Sharpe Inc. on a large scale and sells smaller quantities
to several stationery stores around the country. In this scenario, CL Corp. is an example of a

Options:

O A.
manufacturer
O B.

retailer
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O C.
wholesaler
O D.
promoter
O E.

consumer

Answer

C

Questions # 7:

Which of the following is true of B2B and B2C purchase decisions?

Options:

O A.

Both types of decisions involve the same purchasing behaviors.

O B.

A B2C purchase usually involves many people in the decision process.
O C.

A B2C purchase typically involves a more formal decision process.

O D.

The purchase decision in a B2C scenario is explicit.

O E.

A B2B purchase involves less formal processes than B2C purchases.

Answer

C
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Questions # 8:

What does the break-even point refer to in a break-even analysis?

Options:

O A.

It refers to the number of product units sold at which point both loss and profit are zero.
O B.

It refers to the point at which the fixed costs curve intersects the variable costs curve.
O C.

It refers to the required number of products that should sell for the profit to equal the fixed
costs.

O D.
It refers to the point at which the variable costs start increasing over fixed costs.
O E.

It refers to the point at which the total costs are equal to the profit generated.

Answer

Questions # 9:

Aaron Ulm and Edyth Mcgann are marketing analysts at Cara Cobey Fashion House, an online
retailer that only sells private brands. Cara Cobey made a profit of $145,000 the previous year
and $180,000 the year before. The loss in profit of almost 20% prompts Cara to hire Aaron and
Edyth. Aaron and Edyth figure out that the drop in sales corresponds to a 15% drop in the
number of visitors to the site. On their advice, Cara invests $10,000 in revamping the website
to enable potential customers find it easily using Internet searches. At the end of the year,
Cara reports a profit of $175,000. What is the ROI in this scenario?

Options:

O A.
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100%

O B.

150%

O C.

200%

O D.

250%

O E.

300%

Answer

E

Questions # 10:

Recency, frequency, monetary (RFM) analysis is based on the concept that

Options:

O A.

most consumers follow the standard AIDA process when viewing an ad.
O B.

the best predictor of future behavior is past and present behavior.

O C.

demographics are the basis of all good market research data.

O D.

the best customers for a product are the existing customers.
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Answer

B

Questions # 11:

Venus Inc., an American firm, enters into the Chinese market in association with its local
partner, Xy Inc. According to the terms of the contract, the firms agreed to share profits and
control, and also pool resources. Moreover, the firms also agreed to share financial burdens as
well. This scenario is an example of

Options:

O A.

Direct exporting
O B.

Direct investment
O C.

Joint venture

O D.

Licensing

O E.

Franchising

Answer

C

Questions # 12:

What is the variable cost of a product if the fixed costs associated with it total $6,000, the
break even point is 300 units, and selling price is $457?
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Options:
O A.
$17
O B.
$25
O C.
$29
O D.
$34
O E.

$41

Answer

B

Questions # 13:

Organizational buying criteria refer to

Options:

O A.

the restrictions placed on potential solutions to a problem in a purchase decision.
O B.

the specific qualifications of a potential customer based upon past performance, reliability,
and consistency regarding the purchase of an organization’s offerings.

O C.

the subjective attributes of the supplier’s products and services and the capabilities of the
supplier itself.

O D.
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the objective attributes of the supplier’s products and services and the capabilities of the
supplier itself.

O E.

the factors that an ultimate consumer would consider that represent both the objective
attributes of a brand and the subjective ones to compare different products and brands.

Answer

D

Questions # 14:

Lilli visits her hair stylist to get a haircut. Lilli wants to know how she would look after the
haircut. Unlike a dress, Lilli cannot try a haircut before she gets it. Lilli's inability to get a
partial haircut or a preview of it illustrates the __ of a haircut.

Options:

O A.

intangibility

O B.

heterogeneity

O C.

perishability

O D.

inseparability

O E.

nonstorability

Answer

D
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Questions # 15:

Which of the following is likely to lead to less conflict in a vertical marketing system?

Options:

O A.

Increasing the number of channel members

O B.

Increasing flexibility and informality within the system
O C.

Requiring each member to act in its own interest

O D.

Increasing the degree of formalization

O E.

Implementing an independent marketing channel

Answer

D

Questions # 16:

______uses a variety of statistical analysis tools to uncover previously unknown patterns in the
data or relationships among variables.

Options:

O A.

Data mining

O B.

Data analysis
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O C.

Data analytics

O D.

Data interpretation
O E.

Data journaling

Answer

A

Questions # 17:

The major disadvantages of primary data collection are that:

Options:
O A.

it can only be accessed through syndicated databases or unstructured data mines.
O B.

it cannot be tailored to meet specific research needs.

O C.

it takes more time to collect than secondary data and is more costly.

O D.
it is too general to meet researcher's and manager's needs.

O E.

all of these are disadvantages of primary research data.

Answer

C

Page 13 of 22



Questions # 18:

Which of the following is true of department stores?

Options:

O A.

They are retailers that carry a limited variety of goods.
O B.

They offer little or no assortment of merchandise.

O C.

They don't offer customer services.

O D.

O E.

They exclude stocking private-label merchandise.

They organize their stores into distinct sections for displaying merchandise.

Answer

D

Questions # 109:

Procedural fairness refers to:

Options:

O A.

inconvenience or loss.
O B.

the perceived fairness of the process used to resolve complaints.

a customer’s perception of the benefits he or she received compared with the costs of
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O C.
the turnaround time taken by a company from receiving a complaint to its resolution.
O D.

a customer's perception of the reliability and assurance of a service provider.

O E.

the difference in perception between customers about the same service provider.

Answer

B

Questions # 20:

Jeanne's, a mom and pop store, sells a large variety of groceries. Jeanne's buys its products
from several warehouse owners and sells to consumers from varied market segments. In this
scenario, Jeanne's is an example of a

Options:

O A.
manufacturer
O B.
distributor

O C.
drop-shipper
O D.
wholesaler

O E.

retailer
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Answer

E

Questions # 21:

Hermit, a fashion apparels retailer, recently slashed prices on its premium fashion label, Lau,
by 40%. This resulted in a sharp rise in sales of Lau by 30%. This also directly impacted the
sales of its lower-priced brand, Infinity, which saw sales reduced by 15%. What is the cross-
price elasticity of demand between Lau and Infinity?

Options:
O A.

0.5

O B.
0.37

O C.
1.33

O D.

O E.

2.66

Answer

B

Questions # 22:

As compared to a value, a norm is:
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Options:

O A.

an established standard of conduct maintained by an organization.

O B.

a commonly-held perception of ethical conduct within a particular society.
O C.

a subjective standard of behavior that differs from person to person.

O D.

an inherent character trait that cannot be taught or imposed externally.

O E.

the collective conception of what a community or culture finds desirable or morally proper.

Answer

A

Questions # 23:

Mars Corp. decides to buy new laptops for its managerial employees. Having made the
decision, the top managers deliberated and decided that they required a 3GHZ processor and
webcam in each laptop. In this scenario, Mars Corp. is currently in the stage of the B2B
buying process.

Options:

O A.

need recognition

O B.

product specification

O C.

RFP process- Stage 5
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O D.
proposal analysis
O E.

order specification

Answer

B

Questions # 24:

Sophia, a market researcher at Contell Foods, is tasked with assessing the particular food
tastes of the Hispanic population in the United States. Previously conducted surveys reveal
that the company has failed to tap into the market for processed foods with respect to
Hispanic Americans. As a part of Sophia's task, she is required to stay with 50 Hispanic
American families and white American families over a period of 6 months and understand the
difference in the food tastes, the cooking methods used, and the family culture prevalent in
these families. Sophia is conducting __ research.

Options:

O A.

content analysis
O B.

focus group

O C.
quantitative

O D.

mixed

O E.

ethnographic
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Answer

E

Questions # 25:

What is the net promoter score of a company that has 6,431 promoters and 2,801 passives in
survey conducted of 12,000 customers?

Options:
O A.
12.41%
O B.
30.53%
O C.
39.21%
O D.
44%

O E.

51.32%

Answer

Questions # 26:

A grocery store checkout counter collects content relating to individual consumer purchases.
When this content is organized, analyzed and interpreted, it becomes

Options:

O A.
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data

O B.
information
O C.
metadata

O D.
metacontent
O E.

samples

Answer

B

Questions # 27:

Filz, a consumer electronics manufacturer, wants to produce a new line of eco-friendly ACs to
tap into the segment of customers who make environmentally conscious decisions. It asks the
R&D team to come up with a suitable technology to facilitate the production of eco-friendly
ACs. Which of the following stages of product development has be exemplified in this
scenario?

Options:

O A.

Evaluation of results
O B.

Idea generation

O C.

Product development
O D.

Market testing
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O E.

Concept testing

Answer

B

Questions # 28:

Which of the following activities is part of the place aspect of the marketing mix?

Options:

O A.

Manufacturing the product from raw materials

O B.

Changing product designs in response to customer feedback

O C.

Undertaking market research to determine the target audience for the product
O D.

Coordinating between suppliers of raw materials for production

O E.

Introducing the product to the market at a discount to encourage consumers to try it

Answer

D
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