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Questions # 1:

How does identity resolution select attributes for unified individuals when there Is conflicting
information in the data model?

Options:

O A.

Creates additional contact points

O B.

Leverages reconciliation rules

O C.

Creates additional rulesets

O D.

Leverages match rules

Answer

B
Explanation

Identity resolution is the process of creating unified profiles of individuals by matching
and merging data from different sources. When there is conflicting information in the data
model, such as different names, addresses, or phone numbers for the same person,
identity resolution leverages reconciliation rules to select the most accurate and complete
attributes for the unified profile. Reconciliation rules are configurable rules that define how
to resolve conflicts based on criteria such as recency, frequency, source priority, or
completeness. For example, a reconciliation rule can specify that the most recent name or
the most frequent phone number should be selected for the unified profile. Reconciliation
rules can be applied at the attribute level or the contact point level. References: Identity
Resolution, Reconciliation Rules, Salesforce Data Cloud Exam Questions

Questions # 2:

Cumulus Financial wants to segregate Salesforce CRM Account data based on Country for its
Data Cloud users.
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What should the consultant do to accomplish this?

Options:
O A.

Use streaming transforms to filter out Account data based on Country and map to separate
data model objects accordingly.

O B.

Use the data spaces feature and applying filtering on the Account data lake object based on
Country.

O C.

Use Salesforce sharing rules on the Account object to filter and segregate records based on
Country.

O D.

Use formula fields based on the account Country field to filter incoming records.

Answer

B
Explanation

Data spaces are a feature that allows Data Cloud users to create subsets of data based on
filters and permissions. Data spaces can be used to segregate data based on different
criteria, such as geography, business unit, or product line. In this case, the consultant can
use the data spaces feature and apply filtering on the Account data lake object based on
Country. This way, the Data Cloud users can access only the Account data that belongs to
their respective countries. References: Data Spaces, Create a Data Space

Questions # 3:

Which two dependencies prevent a data stream from being deleted?

Choose 2 answers

Options:

O A.
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The underlying data lake object is used in activation.

O B.

The underlying data lake object is used in a data transform.

O C.

The underlying data lake object is mapped to a data model object.
O D.

The underlying data lake object is used in segmentation.

Answer

B, C
Explanation

To delete a data stream in Data Cloud, the underlying data lake object (DLO) must not
have any dependencies or references to other objects or processes. The following two
dependencies prevent a data stream from being deleted1:

Data transform: This is a process that transforms the ingested data into a standardized
format and structure for the data model. A data transform can use one or more DLOs as
input or output. If a DLO is used in a data transform, it cannot be deleted until the data
transform is removed or modified2.

Data model object: This is an object that represents a type of entity or relationship in the
data model. A data model object can be mapped to one or more DLOs to define its
attributes and values. If a DLO is mapped to a data model object, it cannot be deleted until
the mapping is removed or changed3.

1: Delete a Data Stream article on Salesforce Help
2: [Data Transforms in Data Cloud] unit on Trailhead

3: [Data Model in Data Cloud] unit on Trailhead

Questions # 4:

Which operator should a consultant use to create a segment for a birthday campaign that is
evaluated daily?
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Options:
O A.

Is Today

O B.

Is Birthday
O C.

Is Between
O D.

Is Anniversary Of

Answer

D
Explanation

To create a segment for a birthday campaign that is evaluated daily, the consultant should
use the Is Anniversary Of operator. This operator compares a date field with the current
date and returns true if the month and day are the same, regardless of the year. For
example, if the date field is 1990-01-01 and the current date is 2023-01-01, the operator
returns true. This way, the consultant can create a segment that includes all the
customers who have their birthday on the same day as the current date, and the segment
will be updated daily with the new birthdays. The other options are not the best operators
to use for this purpose because:

A. The Is Today operator compares a date field with the current date and returns true if
the date is the same, including the year. For example, if the date field is 1990-01-01 and
the current date is 2023-01-01, the operator returns false. This operator is not suitable for
a birthday campaign, as it will only include the customers who were born on the same day
and year as the current date, which is very unlikely.

B. The Is Birthday operator is not a valid operator in Data Cloud. There is no such operator
available in the segment canvas or the calculated insight editor.

C. The Is Between operator compares a date field with a range of dates and returns true if
the date is within the range, including the endpoints. For example, if the date field is
1990-01-01 and the range is 2022-12-25 to 2023-01-05, the operator returns true. This
operator is not suitable for a birthday campaign, as it will only include the customers who
have their birthday within a fixed range of dates, and the segment will not be updated
daily with the new birthdays.
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Questions # 5:

A consultant is integrating an Amazon 53 activated campaign with the customer's destination
system.

In order for the destination system to find the metadata about the segment, which file on the
53 will contain this information for processing?

Options:

O A.

The .txt file

O B.

The json file

O C.

The .csv file

O D.

The .zip file

Answer

B
Explanation

The file on the Amazon S3 that will contain the metadata about the segment for
processing is B. The json file. The json file is a metadata file that is generated along with
the csv file when a segment is activated to Amazon S3. The json file contains information
such as the segment name, the segment ID, the segment size, the segment attributes, the
segment filters, and the segment schedule. The destination system can use this file to
identify the segment and its properties, and to match the segment data with the
corresponding fields in the destination system. References: Salesforce Data Cloud
Consultant Exam Guide, Amazon S3 Activation

Questions # 6:

Northern Trail Outfitters unifies individuals in its Data Cloud instance.
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Which three features ca e consultant use to validate the data on a unified profile?

Choose 3 answers

Options:

O A.

Identity Resolution
O B.

Query APL

O C.

Data Explorer

O D.

Profile Explorer

O E.

Data Actions

Answer

A C,D
Explanation

To validate the data on a unified profile, the consultant can use the following features:

Identity Resolution: This feature allows the consultant to view and edit the identity
resolution rulesets that determine how individuals are unified from different data
sourcesl.

Data Explorer: This feature allows the consultant to browse and filter the unified profiles

and view their attributes, segments, and activities2.

Profile Explorer: This feature allows the consultant to drill down into a specific unified
profile and view its details, such as source records, identity graph, calculated insights, and

data actions3. References:
1: Identity Resolution in Data Cloud
2: Data Explorer in Data Cloud

3: Profile Explorer in Data Cloud
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Questions # 7:

A Data Cloud consultant tries to save a new 1-to-l relationship between the Account DMO and
Contact Point Address DMO but gets an error.

What should the consultant do to fix this error?

Options:

O A.

Map additional fields to the Contact Point Address DMO.

O B.

Make sure that the total account records are high enough for Identity resolution.

O C.

Change the cardinality to many-to-one to accommodate multiple contacts per account.
O D.

Map Account to Contact Point Email and Contact Point Phone also.

Answer

A

Questions # 8:

A company is seeking advice from a consultant on how to address the challenge of having
multiple leads and contacts in Salesforce that share the same email address. The consultant
wants to provide a detailed and comprehensive explanation on how Data Cloud can be
leveraged to effectively solve this issue.

What should the consultant highlight to address this company's business challenge?

Options:
O A.

Data Bundles
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O B.
Calculated Insights
O C.
Identity Resolution
O D.

Identity Resolution

Answer

C
Explanation

[ Issue Overview: When multiple leads and contacts share the same email address in
Salesforce, it can lead to data duplication, inaccurate customer views, and inefficient
marketing and sales efforts.

[] Data Cloud Identity Resolution: Salesforce Data Cloud offers Identity Resolution as a
powerful tool to address this issue. It helps in merging and unifying data from multiple
sources to create a single, comprehensive customer profile.

[] Process:
Data Ingestion: Import lead and contact data into Salesforce Data Cloud.

Identity Resolution Rules: Configure Identity Resolution rules to match and merge records
based on key identifiers like email addresses.

Unification: The tool consolidates records that share the same email address, eliminating
duplicates and ensuring a single view of each customer.

Continuous Updates: As new data comes in, Identity Resolution continuously updates and
maintains the unified profiles.

[] Benefits:

Accurate Customer View: Reduces duplicate records and provides a complete view of each
customer’s interactions and history.

Improved Efficiency: Streamlines marketing and sales efforts by targeting a unified
customer profile.

[] References:

Salesforce Data Cloud Identity Resolution
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‘ Salesforce Help: Identity Resolution Overview |

Questions # 9:

A consultant is troubleshooting a segment error.

Which error message is solved by using calculated insights Instead of nested segments?

Options:

O A.

Segment is too complex.

O B.

Multiple population counts are in progress.
O C.

Segment population count failed.

O D.

Segment can't be published.

Answer

A
Explanation

[0 Segment Errors in Data Cloud: Segments in Salesforce Data Cloud can encounter errors
due to various reasons, including complexity and nested segments.
[J Calculated Insights vs. Nested Segments:

Complex Segments: If a segment is too complex due to extensive nesting or numerous
conditions, it can lead to errors.

Simplification with Calculated Insights: Using calculated insights can simplify segment
creation by pre-computing and storing complex logic or aggregations, which can then be
referenced directly in the segment.

[] Solution:
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Step 1: Identify the segment causing the "Segment is too complex" error.

Step 2: Break down complex logic into calculated insights.

Step 3: Use these calculated insights in segment definitions to reduce complexity.
[] References:

Salesforce Data Cloud Calculated Insights

Salesforce Data Cloud Segment Creation

Questions # 10:

Cumulus Financial is experiencing delays in publishing multiple segments simultaneously. The
company wants to avoid reducing the

frequency at which segments are published, while retaining the same segments in place
today.

Which action should a consultant take to alleviate this issue?

Options:

O A.

Enable rapid segment publishing to all to segment to reduce generation time.
O B.

Reduce the number of segments being published.

O C.

Increase the Data Cloud segmentation concurrency limit.

O D.

Adjust the publish schedule start time of each segment to prevent overlapping processes.

Answer

C
Explanation

Cumulus Financial is experiencing delays in publishing multiple segments simultaneously
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and wants to avoid reducing the frequency of segment publishing while retaining the
same segments. The best solution is to increase the Data Cloud segmentation
concurrency limit . Here’s why:

Understanding the Issue
The company is publishing multiple segments simultaneously, leading to delays.

Reducing the frequency or number of segments is not an option, as these are business-
critical requirements.

Why Increase the Segmentation Concurrency Limit?
Segmentation Concurrency Limit :

Salesforce Data Cloud has a default limit on the number of segments that can be
processed concurrently.

If multiple segments are being published at the same time, exceeding this limit can cause
delays.

Solution Approach :

Increasing the segmentation concurrency limit allows more segments to be processed
simultaneously without delays.

This ensures that all segments are published on time without reducing the frequency or
removing existing segments.

Steps to Resolve the Issue
Step 1: Check Current Concurrency Limit

Navigate to Setup > Data Cloud Settings and review the current segmentation
concurrency limit.

Step 2: Request an Increase

Contact Salesforce Support or your Salesforce Account Executive to request an increase in
the segmentation concurrency limit.

Step 3: Monitor Performance
After increasing the limit, monitor segment publishing to ensure delays are resolved.
Why Not Other Options?

A. Enable rapid segment publishing to all to segment to reduce generation time :Rapid
segment publishing is designed for faster generation but does not address concurrency
issues when multiple segments are being published simultaneously.

B. Reduce the number of segments being published :This contradicts the requirement to
retain the same segments and avoid reducing frequency.
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D. Adjust the publish schedule start time of each segment to prevent overlapping
processes :While staggering schedules may help, it does not fully resolve the issue of
delays caused by concurrency limits.

Conclusion

By increasing the Data Cloud segmentation concurrency limit , Cumulus Financial can
alleviate delays in publishing multiple segments simultaneously while meeting business
requirements.

Questions # 11:

The Data Cloud admin at Northern Trail Outfitters (NTO) wants to be proactively and
immediately informed via Slack and email if any of the data streams fail for any reason. If this
happens, a case should also be triggered as part of NTO's existing support and triage process,
and reflected in its global monitoring dashboard.

What should a consultant recommend for these requirements?

Options:

O A.

Data actions

O B.

Data Cloud Query Editor
O C.

Salesforce flows

O D.

Salesforce reports and dashboards

Answer

C
Explanation

To meet the requirement of being proactively and immediately informed via Slack and
email if any data streams fail, and to trigger a case as part of the support process, the
best solution is to use Salesforce Flows . Here’'s why and how this works:
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Understanding the Requirements :
The admin wants to be notified immediately via Slack and email when a data stream fails.

A case should also be created automatically to reflect the issue in the global monitoring
dashboard.

This requires an automated process that integrates with both internal systems (e.g., Slack,
email) and external workflows (e.g., case creation).

Why Salesforce Flows?

Salesforce Flows are highly flexible and can automate complex business processes. They
can monitor system events (e.g., data stream failures) and trigger actions like sending
notifications or creating records.

Flows can integrate seamlessly with Slack and email using platform events and action
elements.

They can also create cases programmatically and update dashboards for real-time
monitoring.

Steps to Implement This Solution :
Step 1: Navigate to Setup > Process Automation > Flows and create a new flow.

Step 2: Configure a Platform Event Trigger or Record-Triggered Flow to listen for data
stream failure events.

Step 3: Add an action element to send a notification to Slack using the Slack Integration
feature.

Step 4: Add another action element to send an email alert using the Send Email action.

Step 5: Add a step to create a Case record with details about the failure. Use predefined
fields to populate relevant information (e.g., error message, timestamp).

Step 6: Update the global monitoring dashboard to reflect the newly created case. This
can be done by linking the case to a report or dashboard component.

Why Not Other Options?

A. Data actions: While data actions can perform specific tasks on data, they are not
designed for cross-system automation like sending Slack notifications or creating cases.

B. Data Cloud Query Editor: The Query Editor is used for querying and analyzing data but
does not provide automation capabilities for notifications or case creation.

D. Salesforce reports and dashboards: Reports and dashboards are for visualizing data,
not for triggering actions or automating workflows.

By using Salesforce Flows, NTO can achieve a fully automated and integrated solution that
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‘ meets all the stated requirements. |

Questions # 12:

Northern Trail Outfitters wants to use some of its Marketing Cloud data in Data Cloud.

Which engagement channel data will require custom integration?

Options:
O A.

SMS

O B.

Email

O C.
CloudPage
O D.

Mobile push

Answer

C
Explanation

CloudPage is a web page that can be personalized and hosted by Marketing Cloud. It is not
one of the standard engagement channels that Data Cloud supports out of the box. To use
CloudPage data in Data Cloud, a custom integration is required. The other engagement
channels (SMS, email, and mobile push) are supported by Data Cloud and can be
integrated using the Marketing Cloud Connector or the Marketing Cloud

API. References: Data Cloud Overview, Marketing Cloud Connector, Marketing Cloud API

Questions # 13:

What does the Ignore Empty Value option do in identity resolution?
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Options:

O A.

Ignores empty fields when running any custom match rules

O B.

Ignores empty fields when running reconciliation rules

O C.

Ignores Individual object records with empty fields when running identity resolution rules
O D.

Ignores empty fields when running the standard match rules

Answer

B
Explanation

The Ignore Empty Value option in identity resolution allows customers to ignore empty
fields when running reconciliation rules. Reconciliation rules are used to determine the
final value of an attribute for a unified individual profile, based on the values from
different sources. The Ignore Empty Value option can be set to true or false for each
attribute in a reconciliation rule. If set to true, the reconciliation rule will skip any source
that has an empty value for that attribute and move on to the next source in the priority
order. If set to false, the reconciliation rule will consider any source that has an empty
value for that attribute as a valid source and use it to populate the attribute value for the
unified individual profile.

The other options are not correct descriptions of what the Ignore Empty Value option does
in identity resolution. The Ignore Empty Value option does not affect the custom match
rules or the standard match rules, which are used to identify and link individuals across
different sources based on their attributes. The Ignore Empty Value option also does not
ignore individual object records with empty fields when running identity resolution rules,
as identity resolution rules operate on the attribute level, not the record level.

Data Cloud Identity Resolution Reconciliation Rule Input
Configure Identity Resolution Rulesets

Data and Identity in Data Cloud

Questions # 14:
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Which consideration related to the way Data Cloud ingests CRM data is true?

Options:
O A.

CRM data cannot be manually refreshed and must wait for the next scheduled
synchronization,

O B.

The CRM Connector's synchronization times can be customized to up to 15-minute intervals.

O C.

Formula fields are refreshed at regular sync intervals and are updated at the next full refresh.

O D.

The CRM Connector allows standard fields to stream into Data Cloud in real time.

Answer

D
Explanation

The correct answer is D. The CRM Connector allows standard fields to stream into Data
Cloud in real time. This means that any changes to the standard fields in the CRM data
source are reflected in Data Cloud almost instantly, without waiting for the next scheduled
synchronization. This feature enables Data Cloud to have the most up-to-date and
accurate CRM data for segmentation and activationl.

The other options are incorrect for the following reasons:

A. CRM data can be manually refreshed at any time by clicking the Refresh button on the
data stream detail page2. This option is false.

B. The CRM Connector’s synchronization times can be customized to up to 60-minute
intervals, not 15-minute intervals3. This option is false.

C. Formula fields are not refreshed at regular sync intervals, but only at the next full
refresh4. A full refresh is a complete data ingestion process that occurs once every 24
hours or when manually triggered. This option is false.

1: Connect and Ingest Data in Data Cloud article on Salesforce Help

2: Data Sources in Data Cloud unit on Trailhead
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3: Data Cloud for Admins module on Trailhead
4: [Formula Fields in Data Cloud] unit on Trailhead

[Data Streams in Data Cloud] unit on Trailhead

Questions # 15:

Cumulus Financial uses Data Cloud to segment banking customers and activate them for
direct mail via a Cloud File Storage

activation. The company also wants to analyze individuals who have been in the segment
within the last 2 years.

Which Data Cloud component allows for this?

Options:

O A.

Nested segments
O B.

Segment exclusion
O C.

Calculated insights
O D.

Segment membership data model object

Answer

D
Explanation

The segment membership data model object is a Data Cloud component that allows for
analyzing individuals who have been in a segment within a certain time period. The
segment membership data model object is a table that stores the information about which
individuals belong to which segments and when they were added or removed from the
segments. This object can be used to create calculated insights, such as segment size,
segment duration, segment overlap, or segment retention, that can help measure the
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effectiveness of segmentation and activation strategies. The segment membership data
model object can also be used to create nested segments or segment exclusions based on
the segment membership criteria, such as segment name, segment type, or segment date
range. The other options are not correct because they are not Data Cloud components
that allow for analyzing individuals who have been in a segment within the last 2 years.
Nested segments and segment exclusions are features that allow for creating more
complex segments based on existing segments, but they do not provide the historical data
about segment membership. Calculated insights are custom metrics or measures that are
derived from data model objects or data lake objects, but they do not store the segment
membership information by themselves. References: Segment Membership Data Model
Object, Create a Calculated Insight, Create a Nested Segment

Questions # 16:

Northern Trail Outfitters (NTO) is configuring an identity resolution ruleset based on Fuzzy

Name and Normalized Email.

What should NTO do to ensure the best email address is activated?

Options:

O A.

Include Contact Point Email object Is Active field as a match rule.
O B.

Use the source priority order in activations to make sure a contact point from the desired
sourceis delivered to the activation target.

O C.

Ensure Marketing Cloud is prioritized as the first data source in the Source Priority
reconciliationrule.

O D.

Set the default reconciliation rule to Last Updated.

Answer

B
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Explanation

NTO is using Fuzzy Name and Normalized Email as match rules to link together data from
different sources into a unified individual profile. However, there might be cases where the
same email address is available from more than one source, and NTO needs to decide
which one to use for activation. For example, if Rachel has the same email address in
Service Cloud and Marketing Cloud, but prefers to receive communications from NTO via
Marketing Cloud, NTO needs to ensure that the email address from Marketing Cloud is
activated. To do this, NTO can use the source priority order in activations, which allows
them to rank the data sources in order of preference for activation. By placing Marketing
Cloud higher than Service Cloud in the source priority order, NTO can make sure that the
email address from Marketing Cloud is delivered to the activation target, such as an email
campaign or a journey. This way, NTO can respect Rachel’s preference and deliver a
better customer experience. References: Configure Activations, Use Source Priority Order
in Activations

Questions # 17:

A consultant needs to publish segment data to the Audience DMO that can be retrieved using
the Query APIs.

When creating the activation target, which type of target should the consultant select?

Options:

O A.

Data Cloud

O B.

External Activation Target

O C.

Marketing Cloud Personalization
O D.

Marketing Cloud

Answer
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Questions # 18:

What does it mean to build a trust-based, first-party data asset?

Options:
O A.

To provide transparency and security for data gathered from individuals who provide
consentfor its use and receive value in exchange

O B.

To provide trusted, first-party data in the Data Cloud Marketplace that follows all
complianceregulations

O C.
To ensure opt-in consents are collected for all email marketing as required by law
O D.

To obtain competitive data from reliable sources through interviews, surveys, and polls

Answer

A
Explanation

Building a trust-based, first-party data asset means collecting, managing, and activating
data from your own customers and prospects in a way that respects their privacy and
preferences. It also means providing them with clear and honest information about how
you use their data, what benefits they can expect from sharing their data, and how they
can control their data. By doing so, you can create a mutually beneficial relationship with
your customers, where they trust you to use their data responsibly and ethically, and you
can deliver more relevant and personalized experiences to them. A trust-based, first-party
data asset can help you improve customer loyalty, retention, and growth, as well as
comply with data protection regulations and standards. References: Use first-party data
for a powerful digital experience, Why first-party data is the key to data privacy, Build a
first-party data strategy

Questions # 109:
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A consultant at Northern Trail Outfitters is implementing Data Cloud and creating an activation
target for their segment.

For activation membership, which object should the consultant choose?

Options:

O A.

Data Model Object

O B.

Data Activation Object

O C.

Data Segmentation Object
O D.

Data Lake Object

Answer

C
Explanation

In Salesforce Data Cloud, activation membership refers to the individuals or records that
qualify for a specific segment and are eligible to be activated (e.g., sent to external
systems like Marketing Cloud). Here’s the breakdown:

Data Segmentation Object (Option C):

Segments in Data Cloud are stored as Data Segmentation Objects, which include
metadata about the segment (e.g., logic, filters) and its membership (the
records/individuals that meet the criteria).

When configuring an activation target, you select the segment (and its membership)
stored in the Data Segmentation Object to send to downstream systems.

Salesforce’s official documentation confirms that segments and their memberships are
managed through the Data Segmentation Object (Source: Salesforce Data Cloud
Implementation Guide, "Segmentation and Activation").

Why Other Options Are Incorrect:

Data Model Object (A): Represents the structured data model (e.g., standard or custom
objects like Individual or Account) but does not store segment membership.
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Data Activation Object (B): A distractor; no such standard object exists in Data Cloud.
Activation is a process that uses the Data Segmentation Object.

Data Lake Object (D): Stores raw, unprocessed data ingested into Data Cloud and is not
directly used for activation.

Conclusion: For activation membership, the consultant must select the Data Segmentation
Object to reference the segment’s qualified members.
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